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Mew Trade Disruption: What Companies Need to Know

On July 10, the Trump administration revealed that it is preparing another
round of tariffs on $200 billion worth of Chinese goods. The announcement
came just a few days after the United States imposed 25 percent tariffs on
Chinese goods worth $34 billion.

Against this backdrop, KPMG and the Wall Street Journal Custom Studios
hosted a Webcast on Wednesday, July 18, on the challenges posed by the
fast-changing trade landscape.

The event's esteemed panelists include:

— Marianne Rowden (moderator), President and CEO, American
Association of Exporters and Importers

— Rufus Yerxa, President, National Foreign Trade Council

— Amie Ahanchian, Managing Director, Trade & Custom Services,
KPMG LLP

— Andrew Siciliano, Partner, National Trade & Customs Leader,
KPMG LLP.

Webcast replays
View the full Webcast or any of its shorter chapters:

— New Trade Disruption: What Companies Need to Know

Other items of interest

— Keeping up with a new world of trade disruption

— Rethinking trade compliance: Key strategies

— U.S. trade disruption: What companies need to know

— KPMG LLP’s Trade Enforcement Survey 2018



https://partners.wsj.com/kpmg/mastering-change/
http://www.kpmg-institutes.com/institutes/taxwatch/articles/campaigns/trade-and-customs-services/managing-trade-disruption.html
https://partners.wsj.com/kpmg/mastering-change/rethinking-trade-compliance-key-strategies/
https://partners.wsj.com/kpmg/mastering-change/u-s-trade-disruption-companies-need-know/
http://www.kpmg-institutes.com/content/dam/kpmg/taxwatch/pdf/2018/2018-trade-enforcement-survey.pdf

Contact us
For more information, please contact:

— Andy Siciliano, Partner, KPMG Trade & Customs Services

— Amie Ahanchian, Managing Director, KPMG Trade & Customs
Services

The following information is not intended to be “written advice concerning one or
more Federal tax matters” subject to the requirements of section 10.37(a)(2) of
Treasury Department Circular 230.

The information contained herein is of a general nature and based on authorities
that are subject to change. Applicability of the information to specific situations
should be determined through consultation with your tax adviser.

Some or all of the services described herein may not be permissible for
KPMG audit clients and their affiliates.
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